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Change is inevitable; it is like an unstoppable wave that keeps approaching the shore with each passing moment, and once it hits, people need to adjust and learn to cope with the changes brought forth. But of course, nothing is perfect, even with the new improvements in the technological world weaknesses can be seen. Some of the vulnerabilities are too great a price to pay while others are acceptable. In the below discussion, some issues that raise concerns are addressed.

Though the advancements may have some challenges, we cannot overlook the good that comes along with it. For example, with the increased amount of consumer data that now circulates as a result of an increased number of internet-connected devices, new policies and laws had to be put in place to protect the consumers’ privacy. For example, like The California Consumer Privacy Act, the policy stipulates that an organization would incur a hefty penalty whenever there is a violation of its clients' security, be it intentional or unintentional.
Technology such as smart televisions has helped many companies anticipate market-wide demands and current trends which leads to the development of a utility product meeting the market demand. The anticipation is made possible by companies being able to collect information about their choices, experiences, and individual characteristics whenever the consumers engage in digital payment of bills.
Service delivery has been improved in utility stores by providing consumers with personalized goods that could interest them. This is made possible through the use of a sophisticated algorithm that analyses and predicts what the consumer needs by monitoring the data on their previous purchases (Greengard, 2012).
Another upside to this trend is that it has led to fairness and equity accessibility of various services. Fairness in that nowadays, consumer data can now be compiled and made accessible to companies for the consumer’s credit or employment eligibility. That is, when credit is applied for, the applicants' historical data regarding meeting credit obligations are retrieved and compared, and those who qualify to do so on merit. This also ensures equity by prohibiting credit discrimination on the basis, such as race or religion. Besides, employment and health care services have been made more accessible to low-income communities, thanks to the synthesis of data (Federal Trade Commission, 2016).
A major provocation arising from big data technology is when consumers get categorized based on their characteristics. This may lead to some consumers being denied some opportunities not because of their own actions but because of the actions of others in the same category. For example, if one shop at a facility where previous consumers had a habit of poor repayment, one incurs lowered credit card limits because of the actions of others. 
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